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One year's coffee sales for a major retailer
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Coffee sales breakdown
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2,926 o /1296 X ¢

Week Type Brand Item Description H

8 Coffee-Pure SPENC... SPENCERS COLOMBIAN HIGH AN....... Type

12 Coffee - Instant FENW... FENWICK ORIGINAL COFFEE 100G Coffee - Instant
13 Coffee - Instant ULURU  ULURU DARK ROAST INSTANT COF. () Coffee-Pure

2 Coffee- Instant ULURU ULURU DARK ROAST INSTANT COF...
25 Coffee-Pure Omnio  Omnio fairtrad Rich R&G coffee 227g Organic Hot Beverages
14 Coffee-Pure PARLY... Parly M Grew REAL CAFETIERE CO... Other Beverages
28 Coffee-Pure GRYLLS Grylls COFFEE SACHETS 3 CUP 75G
32 Coffee-Pure Omnio  Omnio fairtrad Kilimanjaro R&G 227g Yes/No fields
14 Coffee - Instant GRYLLS Grylls PURELY COLOMBIAN 100G
10 41 Coffee - Instant GRYLLS Grylls PURELY COLOMBIAN 100G @ FairTrade?
11 35 Coffee-Pure SPENC... SPENCERS COLOMBIAN HIGH AND... @Organic?
12 45 Coffee-Pure TENTIPI TENTIPI CAFFE ESPRESSO BEANS ...
13 34 Coffee-Pure ULURU ULURU 100% KENYAN COF BEANS ... i
14 39 Coffee - Instant FENW... FENWICK KENJARA COFFEE 100G Caffeine?
15 5 Coffee- Instant 1.5.B.  LS.B. HOT DRINKS (V) Caffeinated
16 44 Coffee - Instant ULURU ULURU FULL ROAST INSTANT COF... SETRaY
17 20 Coffee-Pure DIBBLE DIBBLE COLOMBAN ONECUP FILTE...

W 00~ O B N

18] 44 Coffee- Instant GRYLLS Grylls RAPPOR 200G Half-caffeinated
19 16 Coffee - Instant GRYLLS Grylls Cappuccion Unsweet Sachet 1...
20 44 Coffee- Instant FENW... FENWICK BLEND 37 100G Pack

21 33 Coffee-Pure Omnio  Omnio fairtrad Rich R&G coffee 227g

2 26 Coffee-Pure ULURU ULURU VIENNESE STYLE COFFEE ... Bags

23 41 Coffee-Pure TENTIPI TENTIPI QLT RSS TWN PCSPRESS...  ()Beans

24 42 Coffee - Instant ULURU ULURU GOLD ROAST INSTANT CO... e

25 34 Coffee - Instant ULURU  ULURU GOLD ROAST INSTANT CO... Cafetiere

26/ 10 Coffee-Pure PARLY... Parly M Grew REAL COFFEE STRON... Filters

27 43 Organic HotB.. PEW  Pew ORGANIC DECAF INSTANTC... (M) Ground

28 22 Coffee-Pure GRYLLS Grylls Caffe Crema Pods Medium Roa...

29 30 Coffee - Instant ULURU ULURU GOLD CHOICE FRZE DRID ... (V) Instant

30 39 Coffee - Instant FENW... FENWICK BLACK GOLD INSTANT C... | (v#]Paper
H A

31 21 Organic Hot B... FLAPP  FLAPP FAIR TRADE ORGANIC ESPR... ()Pods

32 5 Coffee-Pure GRYLLS Grylls Caffe Crema Pods Decaf Rost 1.

33 50 Coffee - Instant ULURU ULURU INSTANT LATTE X10 125G Syrup
34 16 Coffee-Pure Cuthbert Cuthbert fairtrade palenque R&G 227g

35 43 Coffee - Instant ULURU ULURU GOLD ROAST INSTANT CO... Brand

36 24 Coffee - Instant Boddy BODDY Grylls CAPPUCCINO 305G

37 36 Organic Hot B.. ULURU ULURU ORGANIC COFFEE 227G

38 2 Coffee - Instant GRYLLS Grylls PURELY KENYAN 100G

39 20 Coffee-Pure FITCHY FITCHY STRONG DARK GROUND C...
40 52 Coffee - Instant FENW.. FENWICK FINE BLEND COFFEE 100G =~ Sales £

41 21 Coffee-Pure ~ SWAZI SWAZI COFFEE 250G
42 52 Coffee - Instant FENW... FENWICK ALTA RICA COFFEE 100G 0.10 to 541,213.51
43 33 Coffee - Instant ULURU ULURU INSTANT COFFEE GRANUL...

44 30 Coffee - Instant FENW... FENWICK ORIGINAL COFFEE 300G

45 14 Coffee - Instant FENW... FENWICK ORIGINAL COFFEE 200G Im %

50 Coffee-Pure ULURU ULURU ONE CUP COFFEE FILTERS...
34 Coffee - Instant FENW... FENWICK GOLD BLEND FRZE DRIE...
38 Coffee-Pure DURBAN DURBAN PURE KENYAN ABERDARE ...
29 Coffee - Instant Omnio  Omnio Fairtrd 5065 Orignal Inst 100g

| 32 Coffee-Pure ~ ULURU ULURU PREMIUM BLEND FILTERC...
All: | 335,833 4 41 353

Flavour

-1,753.295% to 266.3574%
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